
Shareable content is successful content!

2013 SOCIAL MEDIA NEWS 
Survey Report



For the fourth year, TEKGROUP International conducted the Social Media News 
Survey, asking social media users how they discover, share, and create news. The 
survey was conducted over a six week period during June and July 2013.  The 
purpose of the survey was to gain a better understanding of how social media is 
impacting an organization’s news. 

What we found, as in years past, is that people are consistently finding news, 
sharing news with friends and associates, and posting newsworthy content using 
social media. Corporations and organizations are starting to use social media 
channels as primary distribution channels for their news and leveraging the unique 
engagement opportunities that these channels provide.

What follows are some of the highlights from the 2013 Social Media News Survey.

TEKGROUP



“What the Experts Say…”



• When asked how many hours 
per day they spend using 
social media tools, 14.5% of 
the respondents answered 
more than 5 hours per day. 
This is nearly a 100%
increase from 2012’s 
response of 8.8%.

• The responses between 1-4
hours per day increased to 
more than 66%, more than a 
10% increase from 2012.

Social Hours Per Day
Generally speaking, how many hours per day do you spend using social 

media tools (Blogs, Facebook, Twitter, YouTube, etc.)?



Mobile Device



of respondents use social media     
tools  to follow and monitor news

News as one of the main uses

of respondents use social media tools 
to share and recommend news

84%

64%

of respondents use social media tools 
to write or post news50%

Nearly



When asked how often one 
makes use of a corporate 
news website or online 
newsroom the numbers have 
increased dramatically in just 
one year, showing the impact 
that the online newsroom is 
having on social media news 
distribution and consumption:

Corporate Online Newsroom



When asked on what type of 
website one would start when 
looking for news,  overwhelmingly
search engines are #1.

Search Engine Optimization



Among search 
engines, Google

obviously reigns, with 
nearly 100% of 

respondents saying 
they use it “all the 

time” or “very often”.

Other popular 
search engines include:

Google



Visit a Corporate Site



Timeliness
Do you think news gathered via social media sources is more or 

less timely than news gathered via traditional news sources?



Importance for Finding/Discovering



Importance for Sharing/Recommend 



Event Recall: Benghazi



Event Spread: Benghazi



Event Spread: Obama President



Event Recall: Moore, OK Tornado



Event Spread: Moore, OK Tornado



Importance for publishing



Facebook as a News Source



Twitter as a News Source



Top 10 Social Media News Sources



Female: 61%
Male: 39%

College Graduate: 54%
Master’s Degree: 34%

Under 25: 4%
25‐30 years old: 13%
31‐45 years old: 38%
46‐60 years old: 31%

Above 61: 14%

Demographics



TEKGROUP International, Inc. is an award‐winning Internet 
software and services company that develops solutions for the 
Corporate Communications industry. Our products, the Online 
Newsroom and WorkflowPlus, provide communicators with an 
integrated platform for content management, distribution, and 
monitoring. For more reports, please visit 
http://www.tekgroup.com/research.
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